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Survey Method

Randomly Sampled 6,000 of 90,000
Households with 134,000 Registered Sleds

E-Mail Notification to 69,000 NYSSA Members

1203 Surveys Completed by Random Sample =
20% Return Rate

4713 NYSSA Members Completed Survey
Using Online Survey = 7% Return Rate



Distribution of Sled Owners

2010 Registered Sled Owners 2011-12 Random Sample Returns
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Previous Surveys

e 1996-1997 Survey — 445 Surveys Returned
from Random Sample of 3,000 — 15%
Response Rate

e 2003 Survey — 1,350 Surveys Returned from
5,000 Surveys = 27% Response Rate
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Demographics

New York State Resident?

B No mYes

84.7 83.9

NYSSA Member Group Random Sample Group



Percent

63.9

Rural

64.7

Demographics

Rural, Suburban, Urban?

B NYSSA Member Group B Random Sample Group

4.2 4

B e

Suburban

Urban



Percent

16

14

12

10

Demographics

Top Ten Counties of Residence
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Employment
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Over $150,000

$100,000-$149,999

$80,000-599,999

$60,000-579,999

$40,000-$59,999

$20,000-539,999

Under $20,000

Demographics

Combined Income
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Graduate Degree

Some Grad School

4 Year Degree

2 Year Degree

Some College or Trade School

High School Graduate

Some High School

Demographics

Education
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Demographics

Property Ownership
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H Do you own your residence?

B Do you or others in your household own a second
home, camp, or property that is used primarily
for snowmobiling?
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Demographics

(Statewide Data Source: American Fact Finder — 2010 Census Data)

Limited Mobility

43

NYSSA Member Group

Random Sample Group

Statewide 18-64

Statewide 65 & over



CLUB ACTIVITIES




Club Activities

(over 90% of both groups reported club or NYSSA membership)

Club Activities
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SNOWMOBILE
SLED DATA




Snowmobile Sled Data
( Information gathered for 12,772 sleds)

Average number of snowmobiles owned: 2.42
(Median: 2, Mode: 2)

46% purchased New, 54% purchased Used
Overall Average Purchase Price - $4,955
Average New Purchase Price - $9,359

91% Registered

90% Insured

86% are Two Stroke, 14% are Four Stroke
Median model year is 2004, Mode is 2006
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Snowmobile Sled Data
( Information gathered for 12,772 sleds)

Brand of Snhowmobile
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Distribution of Days Snowmobiling in NYS
(total days reported:123,373 from 5,916 respondents)

Metro NYC/Long Island Region
Hudson Valley Region
Catskills Region

Capital District Region

Tug Hill Plateau Region
Adirondacks Region 28.3%
Central New York Region
Finger Lakes Region
Chautauqua-Allegany Region

Niagara Region

Thousand Islands Region
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RATINGS




Ratings

Snowmobile Trail Safety and Conven

ience in NYS
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Ratings

Support Services in NYS

58.8

Access to restaurants Access to fuel from Access to repair parts

and food from trails
in NYS
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Trail Development and Maintenance Fund
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B Are you aware that in the past the State has
taken money from the Trail Development and
Maintenance Fund to balance the state budget?

B Should the Trail Development and Maintenance
Fund be privatized so that it is no longer
controlled by the State but rather by the
snowmobilers themselves?

Random Sample Group



Percent

90

Highway Fuel Tax

84.5

B Are you aware that snowmobilers can apply to
the state to get a refund of the highway fuel tax

that they pay on fuel that goes into their
snowmobile?

B Have your ever applied for this money directly or
through your club?

1 Rather than apply for a rebate should this tax be
dedicated to the Trail Development and
Maintenance Fund?

NYSSA Member Group

Random Sample Group



ECONOMIC
IMPACT




Direct Economic Impact (in miliions)

16 28.5

Total = $S428.5 million

3.76.1

B Club Dues

M Club Donations

B Snowmobile Purchases

B Snowmobile Rentals

M Insurance

m Highway Tolls

M Purchase & Maintenance of Trailers

B Maintenance, Parts & Supplies for
Vehicle

I Gasoline, Oil & Supplies for Snowmobile

M Parts, Service & Repairs for Snowmobile

m Clothing & Accessories

1 Overnight Trips in Hotels/Motels

1 Meals



Direct Economic Impact Comparison
(2010 dollars)
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Statewide Economic Impact

Total Statewide

Revenue
Total Direct Spending S428.5 million
Total Indirect Spending
(using economic multiplier of "2) S428.5 million

Total Economic Impact $857.0 million



Percent

60

Perception of NYSSA and Its Role

54.6

B NYSSA Member Group

B Random Sample Group

Very Beneficial Beneficial

Somewhat Beneficial A Bit Beneficial Not Beneficial



NYSSA

PRIORITIES RANKING
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THANK YOU FOR BEING HERE TODAY!




